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An economic model to unlock Thailand from several
economic challenges

THAILAND 4.0

Prosperity, Security, Sustainability

Innovative/Value-based Industry

m _____ i High Income Country

— Thailand 3.0
| t | a— o Heavy Industry
Thailand 2.0 ---- ‘ Middle Income Trap
{3 Light Industry Inequality & Imbalance
Thailand 1.0 ----¢
Agriculture Y
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- A middle income trap
- An Inequality trap
- An Imbalanced trap
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NEWS GFrowth-Engine

Innovative / Valuebased Industry
High Income Country
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New Growth Engine (Cont.)

Building economic prosperity :

A Innovation T

A Knowledge | Competitive

A Technology| Growth Engine
A Creativity _

(to free from middle in come tra)p
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New Growth Engine (Cont.)

Building social security :

- Equitable distribution of income,
2 L2 NI dzy Alé | yR
forward together without leaving
Fyée2yS O0SKAYRE 0
iInequality trap)
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New Growth Engine (Cont.)

Creating sustainabillity :

- Environment friendly development
(Green Growth Engine)

(to unlock from imbalance trap)
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ZB@pectves.of Thailand.O

AEconomic Prosperitghnovation,
technology, creativity)

ASocial Welbeing(full potential of all
member in Society)

ARaising Human Valugsmpetent human
beings i1 century)

AEnvironmental Protectiotivable
soclety(at leastlOcities in20years)
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A Tourism contributes about 20.6 per cent of
"hailand gross domestic product (WTTC)

A Tourism is the sector that has come closest
to Thailand 4.0 goal in term of high income
generation and distribution.

A Tourism enhances the Thai economy while
maintaining the country tradition, culture
and identity as well as valuing.
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A WorldQ tourism landscape will be changed2§20
with more thanl.6 million people will travel.

A Out of that,416million tourists will travel to the
Asia Pacific region where Thailand in a key player.

A Thailand is tourist number a continue to grow at
the Asia Pacific rate @.5percent per year
(expectingd1.5million in2020

A If the growth rate is al5 per cent, tourist number
will leap to/1 million in that year (equal to No. of
Thai population)
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Alnnovation
ATechnology
A Creativity

APublic Private cooperatioP(acharath
Program) to strengthen local
community before connecting to the
wordQ economy.
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A KSs mechanisms for Tourise.0

A Sustainable Tourism Development

A Development of environ mental factors and
Infrastructures

A Modern marketing for future changes

A Establishment of tourism enterprises and
start-ups based on Innovation

A Efficient network of private and public
agencies here and overseas throughout the
tourism supply chain
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